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CHICAGO, March 14, 2022 (GLOBE NEWSWIRE) -- Whole Earth Brands, Inc. (the “Company” or

“we” or “our”) (Nasdaq: FREE), a global food company enabling healthier lifestyles through premium

plant-based sweeteners, flavor enhancers and other foods, today announced its financial results for

its fourth quarter and full year ended December 31, 2021. The Company also provided initial 2022

guidance.
 

Full Year Highlights

Reported consolidated revenue growth of 79%, including strategic acquisitions

Branded CPG proforma organic constant currency revenue growth of approximately 12% on a
two-year stacked basis versus 2019 and approximately 1% compared to 2020

Flavors & Ingredients revenue growth of approximately 7% compared to 2020

Operating income of $22.8 million and adjusted EBITDA of $82.2 million, an increase of
approximately 51%

Fourth Quarter Highlights

Reported consolidated revenue growth of 75%, including strategic acquisitions

Branded CPG proforma organic constant currency revenue growth of approximately 9% on a
two-year stacked basis versus 2019 and a decrease of approximately 4% compared to 2020

Flavors & Ingredients revenue growth of approximately 21% compared to 2020

Operating income of $6.4 million and adjusted EBITDA of $20.6 million, an increase of
approximately 47%

Irwin D. Simon, Executive Chairman, stated, “In the 18 months since our business combination, we

have significantly grown revenue and adjusted EBITDA, and transformed the business through two

successful acquisitions, all while managing through a complex environment. Looking ahead to 2022,

we are well positioned with our diversified and resilient global platform that has a market presence in

approximately 100 countries and is focused on driving profitable growth, establishing formal

environmental, social and governance practices, and creating value for shareholders.”

Albert Manzone, Chief Executive Officer, commented, “We made great strides this year to expand

our reach and drive distribution gains by leveraging our broad product assortment and innovations

across all geographies to service a global base of diverse customers utilizing all sales channels. To

complement our commercial efforts, we continue to execute, and have accelerated, our North

American Supply Chain Reinvention leveraging the increased scale from the Swerve and

Wholesome acquisitions to ensure that we remain well positioned to meet future demand despite a

challenging supply chain environment.”

Mr. Manzone continued, “The power of our portfolio of brands, geographies, channels and segments

allowed us to deliver revenue and adjusted EBITDA within our guidance, despite headwinds from

product supply and rising supply chain costs. Heading into 2022, we expect our recent pricing

...

https://www.globenewswire.com/en/search/organization/Whole%2520Earth%2520Brands


actions and productivity improvements will offset current inflationary pressures. We remain laser

focused on executing our strategies to deliver on our short and long-term objectives.”

FOURTH QUARTER 2021 RESULTS

The Company’s reported consolidated financials reflect the completed acquisitions of Swerve on

November 10, 2020 and Wholesome on February 5, 2021 from those respective dates. Proforma

comparisons include the impact of these acquisitions for both the current and prior year periods.

Consolidated product revenues were $132.7 million, an increase of 75.3% on a reported basis,
as compared to the prior year fourth quarter. On a proforma basis, organic constant currency
product revenues were flat with the prior year fourth quarter.

Reported gross profit was $38.7 million, compared to $25.2 million in the prior year fourth
quarter. The increase was largely driven by contributions from the Swerve and Wholesome
acquisitions and a $5.9 million favorable change in non-cash purchase accounting adjustments
related to inventory revaluations, partially offset by $6.2 million of costs associated with our
supply chain reinvention project.

Gross profit margin was 29.2% in the fourth quarter of 2021, compared to 33.3% in the prior
year period. Adjusted gross profit margin was 34.0%, down from 42.0% in the prior year due
primarily to the inclusion of Wholesome in 2021, which has lower margins, and other product
mix.

Consolidated operating income was $6.4 million compared to an operating loss of $6.9 million
in the prior year fourth quarter and consolidated net loss was $0.4 million in the fourth quarter
of 2021 compared to a net loss of $5.1 million in the prior year period.

Consolidated Adjusted EBITDA of $20.6 million increased 47.5% driven by contributions from
the Swerve and Wholesome acquisitions and revenue growth, partially offset by higher bonus
expense compared to 2020.

 

SEGMENT RESULTS

Branded CPG Segment
 

Branded CPG segment product revenues increased $52.3 million, or 98.1%, to $105.6 million for the

fourth quarter of 2021, compared to $53.3 million for the same period in the prior year, driven

primarily by the addition of Swerve and Wholesome. On a proforma basis, organic constant currency

product revenue decreased 4.3% compared to the prior year fourth quarter primarily due to

temporary supply constraints that were partially offset by solid volume growth at Wholesome. On a

two-year stacked basis, when comparing fourth quarter 2021 to fourth quarter 2019, Branded CPG

segment proforma organic constant currency revenue increased 9.1% driven by volume growth.

Operating income was $4.4 million in the fourth quarter of 2021 compared to operating income of

$6.2 million for the same period in the prior year. The decrease was driven by temporary supply

constraints, higher bonus expense, and costs associated with our supply chain reinvention project,

partially offset by contributions from the acquired Swerve and Wholesome businesses, and lower

purchase accounting adjustments.

Flavors & Ingredients Segment
 

Flavors & Ingredients segment product revenues increased 21.2% to $27.1 million for the fourth

quarter of 2021, compared to $22.4 million for the same period in the prior year primarily due to

strong volume growth across all product categories including licorice extracts, pure derivatives and

the Magnasweet product lines driven by innovation and commercial expansion.

Operating income was $7.6 million in the fourth quarter of 2021, compared to an operating loss of

$2.0 million in the prior year period primarily due to a $5.9 million favorable change in purchase

accounting adjustments related to inventory revaluations, revenue growth and lower operating costs.



Corporate

Corporate expenses for the fourth quarter of 2021 were $5.7 million, compared to $11.1 million of

expenses in the prior year period. The decrease is primarily due to lower M&A transaction fees and

non-recurring public company readiness expenses.

FULL YEAR 2021 RESULTS

The Company’s consolidated financial results reflect both predecessor and successor periods

indicative of the June 25, 2020 business combination date. The full year results discussed below

compare the results for the year ended December 31, 2021 to the combined year ended December

31, 2020, which includes the successor period from June 26, 2020 through December 31, 2020 and

the predecessor period from January 1, 2020 through June 25, 2020.

Additionally, the Company’s consolidated reported financial results reflect the completed acquisitions

of Swerve on November 10, 2020 and Wholesome on February 5, 2021 from those respective dates

onwards. Proforma comparisons include the impact of both acquisitions for both the current and prior

full years.

Consolidated product revenues were $494.0 million, an increase of 79.3% compared to the full
year 2020. On a proforma basis, organic constant currency product revenue increased 2.0%,
compared to the prior year.

Branded CPG segment product revenues were $389.2 million, an increase of 119.1%,
reflecting the acquisitions of Wholesome and Swerve. On a proforma basis, organic
constant currency product revenues increased 0.7% compared to the prior year and grew
11.9% on a two-year stacked basis as compared to the full year 2019 driven by portfolio
innovation and distribution gains.

Flavors & Ingredients segment product revenues were $104.8 million, an increase of
7.1% as compared to the prior year, driven by product innovation and commercial
expansion.

Reported gross profit was $158.8 million, an increase of $62.5 million from $96.3 million in the
prior year, and gross profit margin was 32.1% in the full year ended December 31, 2021 as
compared to 34.9% in the prior year. Adjusted gross profit margin was 34.5%, down from
42.0% in the prior year driven primarily by the inclusion of Wholesome.

Consolidated operating income was $22.8 million compared to an operating loss of $44.3
million in the prior year and consolidated net income was $0.1 million for the year ended
December 31, 2021 compared to a net loss of $42.6 million in the prior year.

Consolidated Adjusted EBITDA increased 50.7% to $82.2 million driven by contributions from
the acquired Swerve and Wholesome businesses and revenue growth, partially offset by higher
bonus expense.

BALANCE SHEET

As of December 31, 2021, the Company had cash and cash equivalents of $28.3 million and $383.5

million of long-term debt, net of unamortized debt issuance costs.

OUTLOOK

The Company is providing its initial outlook for full year 2022, which includes the full year impact of

its recent acquisition of Wholesome. The outlook includes expectations for growth on a proforma

organic basis. The Company defines proforma organic growth to be as if the Company owned

Wholesome for the full year 2021. The Company’s 2022 outlook is as follows:

Net Product Revenues: $530 million to $545 million (representing reported growth of 7% to
10%, and proforma organic growth of 3% to 6%)

Adjusted EBITDA: $84 million to $87 million

Capital Expenditures: Approximately $10 million
 



Outlook is provided in the context of greater than usual volatility as a result of current geo-political

events and the on-going COVID-19 pandemic.

CONFERENCE CALL DETAILS

The Company will host a conference call and webcast to review its fourth quarter and full year results

today, March 14, 2022 at 8:30 am ET. The conference call can be accessed live over the phone by

dialing (877) 705-6003 or for international callers by dialing (201) 493-6725. A replay of the call will

be available until March 28, 2022 by dialing (844) 512-2921 or for international callers by dialing

(412) 317-6671; the passcode is 13726948.

The live audio webcast of the conference call will be accessible in the News & Events section on the

Company's Investor Relations website at investor.wholeearthbrands.com. An archived replay of the

webcast will also be available shortly after the live event has concluded.

About Whole Earth Brands

Whole Earth Brands is a global food company enabling healthier lifestyles and providing access to

premium plant-based sweeteners, flavor enhancers and other foods through our diverse portfolio of

trusted brands and delicious products, including Whole Earth Sweetener , Wholesome , Swerve ,

Pure Via , Equal  and Canderel . With food playing a central role in people’s health and wellness,

Whole Earth Brands’ innovative product pipeline addresses the growing consumer demand for more

dietary options, baking ingredients and taste profiles. Our world-class global distribution network is

the largest provider of plant-based sweeteners in more than 100 countries with a vision to expand

our portfolio to responsibly meet local preferences. We are committed to helping people enjoy life’s

everyday moments and the celebrations that bring us together.
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