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— Net Sales Increased 3.1% and Base Business Net Sales Increased 3.2% for the Second Quarter of 2022 —

PARSIPPANY, N.J.--(BUSINESS WIRE)--Aug. 4, 2022-- B&G Foods, Inc. (NYSE: BGS) today announced financial results
for the second quarter and first two quarters of 2022.

Summary

             
  Second Quarter of 2022  First Two Quarters of 2022
(In millions, except per share data)   Change vs.    Change vs.
  Amount  Q2 2021  Amount  First 2Q 2021
Net Sales  $ 479.0  3.1 %  $ 1,011.4  4.3 %
Base Business Net Sales  $ 478.3  3.2 %  $ 1,010.4  4.4 %
Diluted EPS  $ 0.00  (100.0) %  $ 0.34  (57.0) %
Adj. Diluted EPS  $ 0.07  (82.9) %  $ 0.36  (61.7) %
Net Income  $ 0.3  (99.0) %  $ 23.9  (53.5) %
Adj. Net Income  $ 5.1  (81.0) %  $ 25.0  (59.1) %
Adj. EBITDA  $ 54.1  (35.4) %  $ 127.1  (28.1) %

Guidance for Full Year Fiscal 2022

Net sales reaffirmed at a range of $2.10 billion to $2.14 billion.
Adjusted EBITDA revised to a range of $300 million to $320 million.
Adjusted diluted earnings per share revised to a range of $1.08 to $1.28.

Commenting on the results, Casey Keller, President and Chief Executive Officer of B&G Foods, stated, “During the second
quarter, B&G Foods experienced continued pressure from inflation ahead of recovering pricing actions. Within the quarter,
we saw improvement in June results from early pricing realization behind June list price increases. Looking forward, we
expect to return to prior year adjusted EBITDA performance in the back half of the year as pricing actions catch up to and
recover cost increases. Although we expect some inflation into 2023, we are cautiously optimistic that the spikes in major
commodity and input costs have peaked or moderated.”

Financial Results for the Second Quarter of 2022

Net sales for the second quarter of 2022 increased $14.6 million, or 3.1%, to $479.0 million from $464.4 million for the
second quarter of 2021. The increase was primarily due to increases in net pricing and the impact of product mix, partially
offset by volume declines primarily due to price elasticity and supply chain challenges in the second quarter of 2022.

Base business net sales for the second quarter of 2022 increased $14.7 million, or 3.2%, to $478.3 million from $463.6
million for the second quarter of 2021. The increase in base business net sales for the second quarter of 2022 was driven by
an increase in net pricing and the impact of product mix of $20.5 million, or 4.4% of base business net sales, partially offset
by a decrease in unit volume of $5.0 million and the negative impact of foreign currency of $0.8 million.

Net sales of Crisco increased $13.4 million, or 22.9%; net sales of Green Giant (including Le Sueur) increased $6.2 million,
or 5.9%; net sales of Cream of Wheat increased $3.1 million, or 21.5%; net sales of Clabber Girl increased $1.5 million, or
8.7%; and net sales of Maple Grove Farms increased $1.2 million, or 6.1%, for the second quarter of 2022, as compared to
the second quarter of 2021. Net sales of Ortega decreased $5.1 million, or 12.3%, and net sales of the Company’s spices &
seasonings  decreased $4.2 million, or 4.2%, for the second quarter of 2022, as compared to the second quarter of 2021.
The decrease in spices & seasonings was driven in part by comparisons against a very strong second quarter of 2021 for
the Company’s spices & seasonings and supply chain challenges during the second quarter of 2022, partially offset by the
positive impact of recent product launches. Compared to the second quarter of pre-pandemic 2019, net sales of the
Company’s spices & seasonings increased $13.9 million, or 17.1%. Base business net sales of all other brands in the
aggregate decreased $1.4 million, or 1.5%, for the second quarter of 2022, as compared to the second quarter of 2021.

Gross profit was $76.5 million for the second quarter of 2022, or 16.0% of net sales. Excluding the negative impact of $2.3
million of acquisition/divestiture-related expenses and non-recurring expenses included in cost of goods sold during the
second quarter of 2022, the Company’s gross profit would have been $78.8 million, or 16.5% of net sales. Gross profit
was $111.6 million for the second quarter of 2021, or 24.0% of net sales. Excluding the negative impact of $0.4 million of
acquisition/divestiture-related expenses and non-recurring expenses included in cost of goods sold during the second
quarter of 2021, the Company’s gross profit would have been $112.0 million, or 24.1% of net sales.

During the second quarter of 2022, the Company’s gross profit was negatively impacted by higher than expected input cost
inflation, including materially increased costs for raw materials and transportation. The Company expects input cost inflation
will continue to have a significant industry-wide impact during the remainder of fiscal 2022. The Company is attempting to
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mitigate the impact of inflation on its gross profit by locking in prices through short-term supply contracts and advance
commodities purchase agreements and by implementing cost saving measures. The Company also announced list price
increases in 2021 and again during the first and second quarters of 2022. However, increases in the prices the Company
charges its customers generally lag behind rising input costs. As such, the Company did not fully offset the incremental costs
that it faced in the second quarter of 2022 and may not fully offset the incremental costs that the Company is facing and
expects to continue to face in the remainder of fiscal 2022.

Selling, general and administrative expenses decreased $2.9 million, or 6.1%, to $44.2 million for the second quarter of 2022
from $47.1 million for the second quarter of 2021. The decrease was composed of decreases in warehousing expenses
of $2.2 million, consumer marketing expenses of $0.8 million, general and administrative expenses of $0.4 million, and
acquisition/divestiture-related and non-recurring expenses of $0.4 million, partially offset by an increase in selling expenses
of $0.9 million. Expressed as a percentage of net sales, selling, general and administrative expenses improved by 0.9
percentage points to 9.2% for the second quarter of 2022, as compared to 10.1% for the second quarter of 2021.

Net interest expense increased $3.2 million, or 12.1%, to $29.9 million for the second quarter of 2022 from $26.7 million in
the second quarter of 2021. The increase was primarily attributable to a $1.6 million fee for an amendment to the Company’s
credit agreement, and a higher effective cost of borrowing and additional borrowings on the Company’s revolving credit
facility during the second quarter of 2022, as compared to the second quarter of 2021.

The Company’s net income was $0.3 million, or $0.00 per diluted share, for the second quarter of 2022, compared to net
income of $24.6 million, or $0.38 per diluted share, for the second quarter of 2021. The Company’s adjusted net income for
the second quarter of 2022 was $5.1 million, or $0.07 per adjusted diluted share, compared to $27.1 million, or $0.41 per
adjusted diluted share, for the second quarter of 2021. The decreases in net income, diluted earnings per share, adjusted
net income and adjusted diluted earnings per share were primarily attributable to industry-wide input cost inflation and
supply chain disruptions, and, in the case of diluted earnings per share and adjusted diluted earnings per share, the
approximately 6.5 million shares of common stock sold by the Company through the Company’s at-the-market (ATM) equity
offering program after the second quarter of last year, partially offset by increases in net pricing.

For the second quarter of 2022, adjusted EBITDA was $54.1 million, a decrease of $29.7 million, or 35.4%, compared
to $83.8 million for the second quarter of 2021. The decrease in adjusted EBITDA was primarily attributable to industry-wide
input cost inflation and supply chain disruptions, partially offset by increases in net pricing. Adjusted EBITDA as a
percentage of net sales was 11.3% for the second quarter of 2022, compared to 18.0% in the second quarter of 2021.

Financial Results for the First Two Quarters of 2022

Net sales for the first two quarters of 2022 increased $41.9 million, or 4.3%, to $1,011.4 million from $969.5 million for the
first two quarters of 2021. The increase was primarily due to increases in net pricing and the impact of product mix, partially
offset by volume declines primarily due to price elasticity and supply chain challenges in the first two quarters of 2022
resulting from the COVID-19 Omicron variant.

Base business net sales for the first two quarters of 2022 increased $42.7 million, or 4.4%, to $1,010.4 million from $967.7
million for the first two quarters of 2021. The increase in base business net sales was driven by increases in net pricing and
the impact of product mix of $56.7 million, or 5.9% of base business net sales, partially offset by a decrease in unit volume
of $13.2 million and the negative impact of foreign currency of $0.8 million.

Net sales of Crisco increased $34.4 million, or 29.6%; net sales of Green Giant (including Le Sueur) increased $9.5 million,
or 4.0%; net sales of Cream of Wheat increased $5.9 million, or 18.1%; net sales of Clabber Girl increased $5.1 million, or
14.6%; and net sales of Maple Grove Farms increased $2.5 million, or 6.0% in the first two quarters of 2022, as compared to
the first two quarters of 2021. Net sales of the Company’s spices & seasonings decreased $19.3 million, or 9.5%; and net
sales of Ortega decreased $1.4 million, or 1.8%; in the first two quarters of 2022, as compared to the first two quarters of
2021. The decrease in spices & seasonings was driven in part by comparisons against the very strong first two quarters of
2021 for the Company’s spices & seasonings and supply chain challenges during the first two quarters of 2022, partially
offset by the positive impact of recent product launches. Compared to the first two quarters of 2019, net sales of the
Company’s spices & seasonings increased $15.9 million, or 9.5%. Base business net sales of all other brands in the
aggregate increased $6.1 million, or 2.8%, for the first two quarters of 2022, as compared to the first two quarters of 2021.

Gross profit was $177.8 million for the first two quarters of 2022, or 17.6% of net sales. Excluding the negative impact
of $4.4 million of acquisition/divestiture-related expenses and non-recurring expenses included in cost of goods sold during
the first two quarters of 2022, the Company’s gross profit would have been $182.2 million, or 18.0% of net sales. Gross profit
was $229.4 million for the first two quarters of 2021, or 23.7% of net sales. Excluding the negative impact of $5.9 million of
acquisition/divestiture-related expenses, the amortization of acquisition-related inventory fair value step-up and non-
recurring expenses included in cost of goods sold during the first two quarters of 2021, the Company’s gross profit would
have been $235.3 million, or 24.3% of net sales.

During the first two quarters of 2022, the Company’s gross profit was negatively impacted by higher than expected input cost
inflation, including materially increased costs for raw materials and transportation. The Company expects input cost inflation
will continue to have a significant industry-wide impact during the remainder of fiscal 2022. The Company is attempting to
mitigate the impact of inflation on its gross profit by locking in prices through short-term supply contracts and advance
commodities purchase agreements and by implementing cost saving measures. The Company also announced list price
increases in 2021 and again during the first and second quarters of 2022. However, increases in the prices the Company
charges its customers generally lag behind rising input costs. As such, the Company did not fully offset the incremental costs
that it faced in the first two quarters of 2022 and may not fully offset the incremental costs that the Company is facing and
expects to continue to face in the remainder of fiscal 2022.

Selling, general and administrative expenses decreased $6.5 million, or 6.6%, to $91.0 million for the first two quarters of
2022 from $97.5 million for the first two quarters of 2021. The decrease was composed of decreases in
acquisition/divestiture-related and non-recurring expenses of $4.4 million, consumer marketing expenses of $2.4 million,
warehousing expenses of $2.1 million, and general and administrative expenses of $0.2 million, partially offset by an
increase in selling expenses of $2.6 million. Expressed as a percentage of net sales, selling, general and administrative
expenses improved by 1.1 percentage points to 9.0% for the first two quarters of 2022, as compared to 10.1% for the first
two quarters of 2021.

During the first quarter of 2022, the Company completed the closure and sale of its Portland, Maine manufacturing facility.
The Company recorded a gain on the sale of the Portland property, plant and equipment of $7.1 million during the first
quarter of 2022. The positive impact during the quarter of the gain on sale was partially offset by approximately $2.2
million of expenses incurred during the quarter relating to the closure of the facility and the transfer of manufacturing
operations.
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Net interest expense increased $3.0 million, or 5.7%, to $56.7 million for the first two quarters of 2022 from $53.7 million in
the first two quarters of 2021. The increase was primarily attributable to a $1.6 million fee for an amendment to the
Company’s credit agreement, and a higher effective cost of borrowing and additional borrowings on the Company’s revolving
credit facility during the first two quarters of 2022, as compared to the first two quarters of 2021.

The Company’s net income was $23.9 million, or $0.34 per diluted share, for the first two quarters of 2022, compared to net
income of $51.4 million, or $0.79 per diluted share, for the first two quarters of 2021. The Company’s adjusted net income for
the first two quarters of 2022 was $25.0 million, or $0.36 per adjusted diluted share, compared to $61.2 million, or $0.94 per
adjusted diluted share, for the first two quarters of 2021. The decreases in net income, diluted earnings per share, adjusted
net income and adjusted diluted earnings per share were primarily attributable to industry-wide input cost inflation and
supply chain disruptions, and, in the case of diluted earnings per share and adjusted diluted earnings per share, the
approximately 6.5 million shares of common stock sold by the Company through the Company’s at-the-market (ATM) equity
offering program after the second quarter of last year, partially offset by increases in net pricing and a benefit during the first
two quarters of $4.9 million resulting from the gain on sale of the Portland, Maine manufacturing facility, net of expenses
relating to the closure of the facility and the transfer of manufacturing operations.

For the first two quarters of 2022, adjusted EBITDA was $127.1 million, a decrease of $49.6 million, or 28.1%, compared
to $176.7 million for the first two quarters of 2021. The decrease in adjusted EBITDA was primarily attributable to industry-
wide input cost inflation and supply chain disruptions, partially offset by increases in net pricing. Adjusted EBITDA as a
percentage of net sales was 12.6% for the first two quarters of 2022, compared to 18.2% in the first two quarters of 2021.

Credit Agreement Amendment

As previously announced, during the second quarter of 2022, the Company completed an amendment to its senior secured
credit facility to temporarily increase the maximum consolidated leverage ratio permitted under its revolving credit facility.
The Company’s maximum consolidated leverage ratio (defined as the ratio, determined on a pro forma basis, of
consolidated net debt, as of the last day of any period of four consecutive fiscal quarters to adjusted EBITDA (as defined in
the credit agreement) before share-based compensation for such period), increased from 7.00 to 1.00 to 7.50 to 1.00 for the
quarter ending July 2, 2022, and then will increase to 8.00 to 1.00 for the quarter ending October 1, 2022 through the quarter
ending September 30, 2023. The maximum consolidated leverage ratio will decrease to 7.50 to 1.00 for the quarter
ending December 30, 2023 before returning to 7.00 to 1.00 for the quarters ending March 30, 2024 and thereafter. In
connection with the amendment, the Company paid a $1.6 million fee to its lenders.

At-The-Market (ATM) Equity Offering Program

During the second quarter of 2022, the Company sold 2,739,568 shares of common stock under its previously announced
ATM equity offering program, For the quarter, the Company generated $63.2 million in gross proceeds, or $23.08 per share,
from the sales and paid commissions to the sales agents of approximately $1.3 million and incurred other fees and
expenses of approximately $0.1 million. Since the inception of the ATM equity offering program during the third quarter of
2021, the Company has sold an aggregate of 6,547,627 shares of common stock and generated $179.0 million in gross
proceeds, or $27.34 per share, and paid commissions to the sales agents of approximately $3.6 million and incurred other
fees and expenses of approximately $0.5 million.

The Company has used the net proceeds from shares sold under the ATM equity offering program to repay revolving credit
loans, to pay offering fees and expenses, and for general corporate purposes. The Company intends to use the net
proceeds from any future sales of its common stock under the ATM offering for general corporate purposes, which could
include, among other things, repayment, refinancing, redemption or repurchase of long-term debt or possible acquisitions.

Full Year Fiscal 2022 Guidance

B&G Foods reaffirmed its net sales guidance for full year fiscal 2022 at a range of $2.10 billion to $2.14 billion. B&G
Foods revised its full year fiscal 2022 adjusted EBITDA guidance to a range of $300 million to $320 million, and adjusted
diluted earnings per share to a range of $1.08 to $1.28.

B&G Foods continues to see strong consumer demand for its products. The Company has also seen, and expects to
continue to see, significant cost inflation for various inputs, including ingredients, packaging, transportation and labor
attributable to a number of factors, including the COVID-19 pandemic, the war in Ukraine, climate and weather conditions,
supply chain disruptions (including raw material shortages) and labor shortages. The Company has initiated various revenue
enhancing activities (including list price increases and trade spend initiatives) and cost savings initiatives to offset these
costs but there can be no assurance at this point of the ultimate effectiveness of these activities and initiatives. The
Company’s management is not able to fully estimate the impact COVID-19, industry-wide supply chain disruptions, cost
inflation and the Company’s cost inflation mitigation efforts will have on the Company’s results for the remainder of fiscal
2022, and the Company’s guidance should be read in this context. The ultimate impact of the COVID-19 pandemic on the
Company’s business will depend on many factors, including, among others: how long social distancing and stay-at-home
and work-from home policies and recommendations remain in effect; whether, and the extent to which, additional waves or
variants of COVID-19 will affect the United States and the rest of North America; the Company’s ability to continue to
operate its manufacturing facilities, maintain its supply chain without material disruption, procure ingredients, packaging and
other raw materials when needed; the extent to which macroeconomic conditions resulting from the pandemic and the pace
of the subsequent recovery may impact consumer eating and shopping habits; and the extent to which consumers continue
to work remotely even after the pandemic subsides and how that may impact consumer habits.

B&G Foods provides earnings guidance only on a non-GAAP basis and does not provide a reconciliation of the Company’s
forward-looking adjusted EBITDA and adjusted diluted earnings per share guidance to the most directly comparable GAAP
financial measures because of the inherent difficulty in forecasting and quantifying certain amounts that are necessary for
such reconciliations, including adjustments that could be made for deferred taxes; acquisition/divestiture-related expenses,
gains and losses (which may include third party fees and expenses, integration, restructuring and consolidation expenses,
amortization of acquired inventory fair value step-up and gains and losses on the sale of certain assets); loss on
extinguishment of debt; non-recurring expenses, gains and losses; and other charges reflected in the Company’s
reconciliation of historic non-GAAP financial measures, the amounts of which, based on past experience, could be material.
For additional information regarding B&G Foods’ non-GAAP financial measures, see “About Non-GAAP Financial Measures
and Items Affecting Comparability” below.


