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2022 Guidance Con�nues Profitable Growth Momentum

Investor Day to Outline Strategic Vision and Ini�a�ves for Long-term Growth

LENEXA, Kan.--(BUSINESS WIRE)--Mar. 1, 2022-- Hostess Brands, Inc. (NASDAQ: TWNK)

(“Hostess Brands” or the “Company”) today reported its financial results for the fourth quarter and

year ended December 31, 2021.

“The Hostess team once again showcased its resilience and tenacity by delivering record high

quarterly sales and adjusted EBITDA, well-ahead of expecta�ons. Our double-digit top-line growth

and stable margins in the fourth quarter, and for the full year, reflect higher volumes, mul�ple pricing

ac�ons, increasingly impac�ul innova�on, omni-channel presence and outstanding execu�on. We

con�nue to perform at best-in-class levels while naviga�ng infla�on and supply chain challenges,”

commented Andy Callahan, the Company’s President and Chief Execu�ve Officer.

He con�nued, “Our strong 2022 financial guidance reflects our confidence in maintaining our

ongoing profitable growth momentum. We are even more excited to share our long-term strategic

vision and planned investments to con�nue to deliver top-�er shareholder returns at our Investor

Day presenta�on, beginning at noon ET today.”

Fourth Quarter 2021 Financial Highlights as Compared to the Prior Year Period :

Net revenue of $297.2 million increased 16.1% from the same period last year, reflecting strong Hostess® and Voortman® branded

growth across all channels.

Gross profit increased 15.2% from the year-ago period to $110.4 million, or 37.1% of net revenue. On an adjusted basis, gross profit

increased 15.4% and gross margin was relatively flat at 37.2% as higher price, volume leverage, and productivity initiatives offset

double-digit inflation.

Net income of $36.5 million, or $0.25 per diluted share compared to a net loss of $1.4 million, or $0.01 per diluted share in the same

period last year. Adjusted net income increased $5.3 million, or 18.5%, to $34.0 million, resulting in $0.25 adjusted EPS compared

to $0.21 in the year-ago period.
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Adjusted EBITDA increased 14.9% to $73.2 million, or 24.6% of net revenue. The increase was driven by higher gross profit, partially

offset by investments in its workforce and selling expenses to support double-digit net revenue growth.

Cash and cash equivalents were $249.2 million as of December 31, 2021. Net leverage ratio improved from 3.9x to 3.1x driven by

improved operating cash flow.

Other Highlights:

Hostess manufacturer point-of-sale (“POS”) increased 24.1% for the quarter and its share of the Sweet Baked Goods category

increased by 218 basis points to 21.5%. The ongoing Hostess® momentum is driven by the strength of its core portfolio and greater

contributions from new innovation including Baby Bundts, Muff'n Stix and Strawberry Cheesecake Donettes®.

Voortman® branded POS grew 19.7% for the quarter, more than 2x faster than the overall Cookie category, reflecting ongoing

distribution gains and strong consumer demand.

Successfully implemented additional pricing actions as the Company continues to execute its revenue management initiatives to

maintain its industry-leading margin structure.

Installed a new cake production line in 2021 and purchased a facility in the first quarter of 2022 for the Company’s planned bakery

in Arkansas to support growing consumer demand.

Executed $61.1 million of total repurchases under the previously announced $100 million securities repurchase authorization,

including $53.2 million during 2021.

This press release contains certain non-GAAP financial measures, including adjusted net

revenue, adjusted gross profit, adjusted gross margin, adjusted EBITDA, adjusted EBITDA margin,

adjusted opera�ng income, adjusted net income margin and adjusted earnings per share ("EPS").

Please refer to the schedules in the press release for reconcilia�ons of non-GAAP financial

measures to the comparable GAAP measure. Unless otherwise stated, all comparisons of financial

measures in this press release are to the fourth quarter of 2021. All measures of market

performance contained in this press release, including point of sale and market share, include all

Company branded products within the SBG or Cookie categories as reported by Nielsen but do

not include other products sold outside of those categories. All market data in this press release

refer to the 13-week period ended January 1, 2022 and the prior-year comparable period. The

Company's leverage ra�o is net debt (total long-term debt less cash) divided by adjusted EBITDA.

2022 Financial Guidance

The Company’s guidance for the full year 2022 is as follows:
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Adjusted net revenue growth of 5% to 8%;

Adjusted EBITDA of $280 million to $290 million, an increase of 4% to 8% from 2021;

Adjusted EPS of $0.93 to $0.98, an increase of 6% to 11% from 2021;

Weighted average diluted shares outstanding of 137 million to 138 million;

Capital expenditures of approximately $120 million to $140 million, including nearly $80 million for the new bakery;

Income tax rate of approximately 27%.

Fourth Quarter 2021 Compared to Fourth Quarter 2020

Net revenue was $297.2 million, an increase of $41.2 million, or 16.1%, compared to $256.0

million with higher volumes accoun�ng for approximately 10 percentage points of the quarterly

growth. Sweet baked goods increased $39.3 million, or 17.3%, while Cookies net revenue of $30.6

million increased 6.6%, or $1.9 million.

Gross profit was $110.4 million, or 37.1% of net revenue compared to 37.4% in the same period last

year. Adjusted gross profit increased 15.4% from year-ago levels. Adjusted gross margin of 37.2%

was rela�vely unchanged from the prior year period as higher transporta�on costs and input cost

infla�on was effec�vely offset by pricing ac�ons, volume leverage, produc�vity ini�a�ves and

favorable product mix.

Opera�ng income was $54.0 million. Adjusted opera�ng income of $56.9 million increased 19.3%

from the same period last year as higher gross profit was par�ally offset by incremental workforce

investments and higher selling expenses. Deprecia�on and amor�za�on expense declined $0.3

million to $13.7 million while share-based compensa�on expense increased $0.5 million to $2.6

million in the quarter.

Adjusted EBITDA of $73.2 million, or 24.6% of net revenue, increased 14.9% from the same period

last year driven by strong volume and favorable price/mix.

The Company’s effec�ve tax rate was 19.6% compared to 108.6% in the prior year. Effec�ve tax

rates were significantly impacted by non-taxable changes in the fair value of the warrant liabili�es,

which drove a $1.2 million gain in the current year period, compared to a $25.0 million loss in the



prior year period. The effec�ve tax rates, excluding discrete items, were 27.7% and 23.2% in the

current year and prior year periods, respec�vely.

Net income was $36.5 million. Adjusted net income of $34.0 million increased 18.3% from the same

period last year. Diluted EPS was $0.25. Adjusted EPS was $0.25 compared to $0.21 in the prior

year period as higher income was par�ally offset by higher share dilu�on from the warrants.

Cash flow from opera�ons for the twelve months ended December 31, 2021 was $203.0

million compared to $159.2 million for the same period last year. Opera�ng cash flow benefited

from increased profitability as well as lapping prior-year costs related to the integra�on and

conversion of Voortman’s opera�ons.

Share Repurchase

The Company announced today that its Board of Directors has approved a stock repurchase

authoriza�on of up to $150 million shares of its Common Stock replacing its previous program, to

provide addi�onal flexibility to generate greater shareholder returns. The program has no expira�on

date and acquired shares of the Class A common stock will be held as treasury stock. The share

repurchase program may be amended, suspended or discon�nued at any �me at the Company’s

discre�on and does not commit the Company to repurchase shares of its Class A common stock. The

actual �ming, number and value of shares to be purchased under the program will be determined by

the Company at its discre�on and will depend on a number of factors, including the performance of

the Company’s stock price, general market and other condi�ons, applicable legal requirements, and

compliance with the terms of the Company’s outstanding indebtedness.



 The Company provides guidance only on a non-generally accepted accoun�ng principles (non-

GAAP) basis and does not provide a reconcilia�on of the Company's forward-looking financial

expecta�ons to the most directly comparable GAAP financial measure because of the inherent

difficulty in forecas�ng and quan�fying certain amounts that are necessary for such

reconcilia�on; including adjustments that could be made for deferred taxes; remeasurement of

the tax receivable agreement, transforma�on expenses and other non-opera�ng gains or losses

reflected in the Company's reconcilia�on of historic non-GAAP financial measures, the amount of

which could be material. Please refer to the Reconcilia�on of Non-GAAP Financial Measures

included in this press release for further informa�on about the use of these measures.

Conference Call and Webcast

The Company will host a virtual Investor Day on Tuesday, March 1, 2022, from noon to

approximately 3:00pm Eastern Standard Time (EST). Andy Callahan, President and Chief Execu�ve

Officer, will be joined by other members of the senior leadership team to discuss the Company’s

quarterly and full year results, and review its long-term strategy to drive profitable growth based on

its advantaged posi�on in growing snacking occasions. A live ques�on and answer session will follow

management’s presenta�ons. Ques�ons for presenters may be entered at any �me during the event

on the webcast dashboard.

About Hostess Brands, Inc.

Hostess Brands, Inc. is a leading sweet snacks company focused on developing, manufacturing,

marke�ng, selling and distribu�ng snacks in North America sold under the Hostess® and

Voortman® brands. The Company produces a variety of new and classic treats including iconic

Hostess® Done�es®, Twinkies®, CupCakes, Ding Dongs® and Zingers®, as well as a variety of

Voortman® cookies and wafers. For more informa�on about Hostess Brands, Inc., please

visit hostessbrands.com.

Forward-Looking Statements
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This press release contains statements reflec�ng the Company’s views about its future performance

that cons�tute “forward-looking statements” within the meaning of Sec�on 27A of the Securi�es

Act of 1933, as amended, and Sec�on 21E of the Securi�es Exchange Act of 1934, as amended, that

involve substan�al risks and uncertain�es. Forward-looking statements are generally iden�fied

through the inclusion of words such as “believes,” “expects,” “intends,” “es�mates,” “projects,”

“an�cipates,” “will,” “plan,” “may,” “should,” or similar language. Statements addressing the Company’s

future opera�ng performance and statements addressing events and developments that the

Company expects or an�cipates will occur are also considered as forward-looking statements. All

forward-looking statements included herein are made only as of the date hereof. The Company

undertakes no obliga�on to update any forward-looking statement, whether as a result of new

informa�on, future events, or otherwise.

These statements inherently involve risks and uncertain�es that could cause actual results to differ

materially from those an�cipated in such forward-looking statements. These risks and uncertain�es

include, but are not limited to, maintaining, extending and expanding the Company’s reputa�on and

brand image; protec�ng intellectual property rights; leveraging the Company’s brand value to

compete against lower-priced alterna�ve brands; correctly predic�ng, iden�fying and interpre�ng

changes in consumer preferences and demand and offering new products to meet those changes;

opera�ng in a highly compe��ve industry; the con�nued ability to produce and successfully market

products with extended shelf life; the ability to pass cost increases on to our customers; the ability

to maintain or add addi�onal shelf or retail space for the Company’s products; our ability to iden�fy

or complete strategic acquisi�ons, alliances, dives�tures or joint ventures; our ability to successfully

integrate, achieve expected synergies and manage our acquired businesses and brands; the ability to

drive revenue growth in key products or add products that are faster-growing and more profitable;

adverse impact or disrup�on to our business caused by COVID-19 or future outbreaks of highly

infec�ous or contagious diseases; vola�lity in commodity, energy, and other input prices and the

ability to adjust pricing to cover increased costs; significant changes in the availability and pricing of

transporta�on; dependence on major customers; supply chain disrup�ons; increased labor and



employee related costs; strikes or work stoppages; product liability claims, product recalls, or

regulatory enforcement ac�ons; dependence on third par�es for significant services; unan�cipated

business disrup�ons; geographic focus that could make the Company par�cularly vulnerable to

economic and other events and trends in North America; consolida�on of retail customers;

unsuccessful implementa�on of business strategies to reduce costs; increased costs to comply with

governmental regula�on; failures, unavailability, or disrup�ons of the Company’s informa�on

technology systems; dependence on key personnel or a highly skilled and diverse workforce; the

Company’s ability to finance indebtedness on terms favorable to the Company; and other risks as

set forth from �me to �me in the Company’s Securi�es and Exchange Commission filings.

As a result of a number of known and unknown risks and uncertain�es, the Company’s actual results

or performance may be materially different from those expressed or implied by these forward-

looking statements. Risks and uncertain�es are iden�fied and discussed in Item 1A-Risk Factors in

the Company’s Annual Report on Form 10-K for 2021 to be filed today. All subsequent wri�en or

oral forward-looking statements a�ributable to us or persons ac�ng on the Company’s behalf are

expressly qualified in their en�rety by these risk factors. The Company undertakes no obliga�on to

update any forward-looking statement, whether as a result of new informa�on, future events, or

otherwise.


